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EDITORIAL 



that the video tape hobbyist is doing something illegal 
and that the long arm of the law may reach down into our 
little world. I cannot help but think that the true concern 
will lie with those who attempt to go into the business of 
mass duplication and selling of copyrighted material. This 
Is already giving the entertainment industry a giant headache 
insofar as hoatleg eight track tapes and phonograph records 
are concerned. 1 have made it clear from the outset that I 

rather am solely desirous of encouraging the free exchange 
of ideas and tapes among collectors who wish to view material 
for their personal pleasure and, incidentally, to preserve 
for future generations a small sampling of our video culture. 

With this in mind, and in an abundance of caution, I herewith 
announce that I will not accept any advertising for the sale 
of copyrighted items on tape. I say this knowing full well 
that regularly published papers for film collectors contain 
page after page of literally thousands of copyrighted films 
for sale. They will have to be content With not being as pure 

Surely ... SORELY 1 ... the corporate attorneys and the FBI 
have better things to do than to break down the door and 
prosecute some poor schmoe who has a few tapes (or even a few 
dozen tapes! which he is keeping purely for his own enjoyment 
and that of his friends. If any of you are hassled on this 
level. I think that a complaint to your congressman would be 
in order. Not only would this be harrassment based on th^ 
most marginal of legal authority, but it would be a shameful 
waste of the taxpayer's money for the FBI to beef up it's 

crime is corrupting the very fiber of the nation virtually 
unchecked. 




FURTHER THOUGHTS RE: THE ABOVE (after a week 'a reflection): I have 
read somewhere that parr, of Sony's defense to the lawsuit mentioned 
elsewhere in these pages will be that the networks have no right to 

released into the air for reception by individual television seta. In 
this regard TV is a rather unique medium (along with radio). Books 
and newspapers can be bought, read, reread, sold to collectors, stored 
on shelves for years and read by a whole new generation of readers, 
while the author and publisher would never dream of trying to extract 
revenues other than the original purchase price. Is it a violation of 
copyright for used book and magazine dealers to make sales to their 
customers? It would seem to me that once the networks and copyright 
holders have allowed their product to escape into the atmosphere, the 
consumer has the right to receive it, reduce it to his possession and 
continue to enjoy it in the future, so long as he does not undertake 
to copy and/or resell it or charge an admission price to see it rerun. 



fts I am sure each of you is already aware, the big 
news of ths moment is the lawsuit by Halt Disney 
Productions and Universal City Studios against Sony. 
The suit also names as defendants certain retail 
stores, an advertising agency and unnamed individual 
owners of the Betamax recorder. (Guess they didn't 
notice that other recorders with the same capability 
have been around for years.) I know little more than 
the news reports, so if someone in the Los Angeles 
area has access to a copy of the court pleadings themselves, I would 
appreciate having a copy sent in. The suit was filed in the U.S. 
District Court and seeks a permanent injunction and an unspecified 
amount of damages. If the studios were to prevail (I really think there 
is alight chance of this) it would mean that Sony could no longer sell 
the Betamnx and would have to reimburse the studios for unjust enrich- 
ment in the encouragement of copyright infringement. There is no doubt 
that this is a landmark case. One which will establish the rights and 
prohibitions with regard to the home use of videorecorders for years 
to come. -Sony's response to the suit directly from the UP I wire follows: 



{ SORT-SUB) 

(T«T0>— A SOW CORPORATION LAWYER SAID HE DID NOT THINK TWO OF 
HOLLYWOOD'S BIGGEST MOVIE STUDIOS WOULD HAVE AW LEGAL SUCCESS IN 
THEIR HOVE TO BAN SALES OF VIDEOTAPE MACHINES. KOBE VIEWERS CAH USE 
THE HA CRISES TO RECORD TELEVISION SHOWS. 

THE CORPORATION WOULD HAKE NO OFFICIAL COMMENT IBT A MEMBER OF 
SOW'S LEGAL DEPARTMENT SAID INFORMALLY YESTERDAY THAT BE DOES NOT 
THINK U-S COPYRIGHT LAW SPECIFICALLY FORBADE THE SALE OR HOME BSE OF 
THE i>HHNDRED-DOLLAR MACHINES TO RECORD T.V PROGRAMS, 

UNIVERSAL STUDIOS AND WALT DISNEY PRODUCTIONS FILED EIGHT SUITS IN 
CONNECTION WITH THE DISPUTE*— AGAINST TIE SOW CORPORATION, MAKER OF 
THE BETA MAX RECORDER,. .THE JAPANESE FIRM'S U-S SUBSIDIARY,. .FOUR LOS 
ANGELES AREA STORES WHICH SELL THE DEVICE,, (SONY 1 ! ADVERTISING 
AGENCY, AND WILLIAM GRIFFITHS, IDEOTIFIED 'ONLY AS "AH INDIVIDUAL WHO 
OWNS A BETA MAX WIT." 

IN WHAT APPEARED TO BE THE BEGINNING OF A LANDMARK LEGAL FIGHT, 
THE STUDIOS ASKED THE . COURT TO RAN SALE AND BSE OF THE MACHINES, 
CONFISCATE SORE MACHINES AND DESTROY SOME VIDEOTAPES ALREADY MADE, 

THE STUDIOS ARGUE THAT THE MACHINES ARE AN EWICEMEW TO VIOLATE 
THE COPYRIGHT LAWS WHICH PROTECT THEIR FILMS, 
BPI 11-14 0311 OPES 



A Dallas, Texas contact sends in the following from an issue of Variety 
Sure would like to know which ones they are! Many thanks Paul. 



IlllESdE PRODUCERS FAIL TO COPYRIGHT PROPERTIES -EE™ 
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I had hoped to have more detail on the new copyright law for you this 
time, but let's face it, this whole little effort is a spare time 
affair being pounded out pretty much as a one man show (no offense 
intended to the many contributors among you] , so for now the following 
will have to do. This excerpt- . . . nvss is a little dated, so the 
references to "next month", etc. are no longer quite accurate. 



Since in-house producers can control or limit audiences for their shows, 
there is Little likelihood of wholesale crackdowns on -pirates" of copyrighted ma- 
terial for in-house use. In fact, the, ap] in to be one of the loopholes of the 
copyright bill: the descriptions of what is for private use, not for public profit. 

A legal expert on the Congressional staff tells VIDEONEWS that any use by a 
profit making organization is a use over which copyright liability extends. But 
sgain, vjbo's =ho;k-; ■." " ■ '■■ 

fluid term. For example, here is Section #106 . . ■ 

"The fair use of a copyrighted work including such use By reproduction in 
copies or phono records or by any other means specified . . . for purposes 
such as criticism, comments^ news reporting, teaching (including multiple 
copies for clsssrw. use), schoH n-iihip ra' research in not an infringement 
of copyright. In determining whether the use made of a work in any parti- 
cular case is a fair use the factors to be considered shall include: (l) 
the purpose and character of the use including whether such use is of a com- 
mercial nature or is for non-profit educational purposes; (2) the nature of 



the copyrighted work; (3) the amount and substantiality of the portion u 
in relation to the copyrighted work; and (h) the effect of the use upon the 
potential market for or value of the copyrighted work." 

The wording in this part of the till is a bit imprecise -- or at least sub- 
ject to interpretation . That is probably what will happen at some not -too-distant 
date: ft court case will emerge over private use of copyright material. And the 
milieu in which the new bill was developed makes it ideal for an electronic medium 

In any case, at tnis time next -cnth legislators and parties concerpcd:Vliii 

J. .. : - ' ■ ' ■ ' ' 

are available from the Judiciary Committee of either the House or Senate. A report 
summarizing the view of the House Committee will be off the press late this week. 
It will be available from the House Copyright Subcommittee, 2137 Rayburn Building, 
WuahiiStco, D.C. 20515.) 



Video experimenter and TV consult ant /producer Bruce Stephens (VIDEONEWS, Aug. 
18) reports a successful de-onst-nt L0-1 or his wide soreei: 3-D video :■. r;>js;r:..L cr !e.:"-i- 
nique at the Society of Motion Picture and Television Engineers Conrerei.ce Oct. 22. 
Stephens told VIDEONEMg the technique could have immediate impact, since it uses 
.' \'~ . eieeasts of 

sports and dance events into theaters, and specialized closed circuit use in areas 
where depth pel . :, r'-u. • providing 

training in certai:: i ndustr.i '.U techniques. 

Stephens's Mew York demonstration utilized General Elec--.i ■: ' s single lens "light 
valve" color TV projector and Marks Polarized Corporation's 3-D film projection 
"Polarator." Stephens had help from Camera Mart and Video Innovations in producing 
and editing trie program. Cue sequence shewed a pus:j broom geing in and out of the 
audience. A viewer seated behind a bald man said the broom appeared to be dusting 
his head. Another viewer said the broom seemed to be brushing his teeth. 

Stephens has also experimented with 3-D techniques on an ordinary- size a screen, 

but conr Lde 1 i a'.ipl.i eti i 01 1 ■;. , r. thai 'j.ren ■ ■ cause of technical 

problems. The "new dimension ;i" 5-2 give to ho-.-ie viewing of pay TV, video- 

cassettes, and cable are obvious. Stephens can be contacted at 955 Ka:!r. St., Roose- 
velt Island, N.Y., N.I. ZSXM, (212) JJl-h69Q. 

"XXX" I got the list from Dunn Management mentioned in TVK #3. It has 
■ nearly all the big name porno films from recent years on 3/4" 
and Betamax for S150 per. Also segments of the New York cable 
show "Midnight Blue". Any of you out there have copies of this 
show? The current issue of Playboy lists Home Cinema Service 

119 Ann Street, Hartford, Connecticut as a source for films by Russ 

Meyer (Vixen] and Radley Metzger (The Libertinel , but at S299.95. (ouch!] 

Might still be worth sending for the list. 



(reprinted from Vids 



SPECIAL REPORT:- THE BEffiAMAX AD CAMPAIGN — IS IT WOBKXHG ? 

A;-: ■•:<•■>. r,\ c;.,r continuing in-depth coverage of the home video market, 
looks at Sony's $2 mllllon-pLus, 8-week ad campaign for the Betamax videocassette 
system. The findings: Midway through the campaign results appear impressive , 
though there have "been problems. Retailers aren't completely satisfied with the ads 
and the interest they're generating. At the $1,300 suggested retail price there are 
apparently plenty of Americans who can still continue to get along without Eetamax. 

"Advertising Age" says estimates of U.S. Betamax sales this year range from 
12,000 to 30,000 units. For competitive reasons, Betamax National Marketing Manager 
Masa Namiki (Bony Corp. of America, 9 West 57th St., N.Y., N.Y. 10O19, £12/371-5200) 
wouldn't offer YlDEQHEWS specific numbers. But he was willing to say sales are "far 
"beyond our expectations" as a result of the ad campaign — said to be Sony's biggest 
ever for a single prcdu-'.. er;:v..s 
politan arees like Hew York, Chicago and San Francisco. 

The ad campaign isn't aimed just at boosting immediate sales, Namika notes. 
Sony is also Interested in developing public awareness that such a machine exists . 
He thinks the campaign is succeeding, judging fron the "calls and- letters from all 
over the place" Sony is receiving. The "awareness" aspect of the campaign may ex- 
plain why the ads don't talk about Betamax prices, and imply an entire football game 
or evening of prime time can be recorded while the owner is away — an impression 
that doesn't square with the one-hour length of the tapes now available. 

Interestingly, Namiki talks about major ad pushes for Betamax "every four months." 
After the "awareness" campaign now piquing the public's interest, a natural follow-up 
Tor early 1977 would appear to be a campaign touting a cheaper model and/or longer 
playing tapes. However, Namiki says that at the moment Sony still has no plans to 
introduce tht yheauer inois.l slreadv available ir Jasan. It.' see hav local views match 
Namiki's. VIDEOHEWS went to the Pacific Northwest and Washington, E.C. area. 

"'-i Tie Vfisi i-.-igt.on area, most retailer comments on how sales were going ranged 
from "fairly good" to "we're doing very well." In the minority were those who 
said sales were "on the slow side" or "not living up to expectations." A source 
at the main Washington wholesaler, American' Wholesalers, said the machines were mov - 
ing very fast. We can't get enough . 

But some retailers complain about the failure of the ads to mention price, and 
the misleading implications about how much a buyer can record when he's not at home. 
■. . : . . ■ : ■ 

■ ' ' ■ ■ " .... ... ■ 

■ 

■ ■ ■ . ■ ■ ■ . ' ! ■ 1 : I 

be along "next year" (as they may well be. See VIDEOHEWS, Sept. 29). 

In the main, Washington area Betamax buyers appear to be neither very young 
nor very old, but affluent professionals, often men with families, in the 30 to 50 
age group. That's not a change from the pre-ad campaign buyer profile. Tape sales 

or other 

.skins, which claims to be the .!■ 
as little as ftRJO. ~Wvxt price, a salesman -.here said " 
In the Pacific Horthwest, VIDEOHEWS found unofficial 

■ ■ .' . . . 

of both equipment and tape . One informed source put those back orders at $°0,000 
(dealer cost) for hardware and $60,000 for tape. Those figures came with 80$ of the 
initial advertising allocation for the region reportedly yet to be spent. 

Small, specialized dealers in the Northwest indicate more success than either 
typical department stores or larger white/brown goods outlets. Washington state 
sales appear somewhat lower than in Oregon when corrected for market differences. 
The VIDEONEWS correspondent in the region concludes that Sony is definitely building 
consumer market, and that if Sony retrofits units purchased now to 
meet future developments of longer program capacity, the Betamax package could be 
the l^YO's equivalent. Of the Vj record and changer. 




I Okay, gang ... here is the answer to the question as to 
I whether or not you can subscribe to multiple editions 
| of the magazine we all know and love so well. Would 
you believe that there are 96 different editions in 
all? Everything from the Southern Florida Edition to 
| the Manitoba-Saskatchewan Edition. The list runs two 
hh so I am not including it here, but those of you 
Central Florida and Metropolitan Los Angeles should 
be forewarned ... I now subscribe to your TV Guide and will be fully 
aware of what is going on in those areas. Stand by your mail boxes! 




In answer to your inquiry, regional editions of TV 
GUIDE may be ordered from our National Billing 
Department, TV GUIDE, Radnor, Pennsylvania 19088. 
We have enclosed a list of our editions^for your ust 

Thank you for your interest in our magazine. 



Readers' Service 
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I do it regularly. However, you should 
lag between the time that the tape begins t 
appears on the screen ... the sound comes f 
for this by starting to record Just a littL 
see comes on, or run the risk of raissing a second or two of picture. It 
was also pointed out to me that with the 3/4" U-Matic,at least, it may 
not be a good idea to do this at all, to avoid too tight a rewind. 

TIP: If you drop out commercials you will end up with 10-12 minutes on 
the end of a one hour tape. Many of us are using this space to adc 
on a cartoon from the early Saturday morning shows. This amount of 
time is also good for getting individual musical numbers from such shows 
as Sonny and Cher, Midnight Special or whatever. It is also considered 
to be a very friendy gesture when taping a show for someone else, to adc 
on some little feature as a surprise ... it is much appreciated. 



HOW TO EDIT OUT 

COMMERCIALS AS YOU GO i 

by 

Your Humble Publisher 



Back in TVN #2, Marc Wielage offered advice on how to drop commercials 
out of shows as you are taping them on the BETAMAX. I have since 
developed a pretty fair "touch" along the lines he suggested and, there- 
fore, offer the following step-by-step process to the greater readership 
which we now enjoy: 

1. Watch the show on channel 3 or 4 (whichever your unit is) with 
the switch turned to "cassette". Do not watch on the channel that the 
show is actually on, with the switch turned to "TV". This is important! 

2. O.K. ...How you're rocking along, and all of a sudden a 
commercial begins ... don't lunge for the "pause" switch. 

3. -Calmly let the commercial run a couple of seconds, make a mental 
note of where the program left off, and, in the process, reach over and 
press the "stop" key. At this point the screen will go blank. 

4. Push down the "rewind" key, and rewind very slightly. (I have 
found that you can rewind just a little by partially depressing the 
"rewind" key and releasing it. I can't guarantee that this does the 
machine any good, but it does eliminate tho nocessity of Step 5.) 

5. Press the "stop" key [unless it's already stopped as per above I . 

6. Press the "play" key. If you have rewound little enough, you 
will now see before you the last few seconds of the program which 
precede the commercial break. (Instant replay.) 

7. At the instant that the program material ends and before the 
commercial begins (remember the mental note you made up in Step 37) , 
pull the "pause" switch. Most shows in prime time fade the program out 
before the commercial begins, and this gives you as much as a second 
or more leeway. 

8. After the tape has been stopped by the "pause" switch, push 
down the "stop" key. This disengages the "pause" switch, and the screen 
will be blank. 

9. Push down the "record" key by_ itself . This allows the picture to 
come through without engaging anything, and what you will now see is the 
remainder of the commercial break that has been in progress while you 
were performing Steps 3 through 8. 

10. When the commercial is about to end, pull the "pause" switch 
and, while continuing to hold the "record" key down with one finger, 
depress the "play" key with another finger. 

11. At the instant the program begins (or when from experience you 
sense that it is going to) release the "pause" switch. Recording of the 
program will then resume from the exact point the tape was left at 
when the "pause" switch was engaged back in Step 7. 

12. Lean back in satisfaction with a smug look on your face. 




It should be noted that the BETAMAX is not (alas) a professional level 
video recorder. It does not have the sophisticated editing capabilities 
found in more expensive equipment. So, no matter how skilled you become 
in the procedure just described, you cannot be fully confident that the 
image will not break up momentarily at the points where these cuts have 
been made. My luck with it has been very good ... the breaks are nearly 
perfect on playback far more often than not. If you are careful at Step 
7, you can, at least, be virtually certain that no snippet of the 
commercial will be present upon playback. 

What's that? ... how can you tell when a commercial is about to end? 
Well ... or (ahem!) as Marc likes to say ... nearly all prime time breaks 
are one minute long (two 30 second spots) and most local breaks (like in 
a movie) are two minutes long (four 30 second spots). In longer shows 
which break on the hour and half-hour, you can double these figures, and 
also be on the lookout for stray station ID cards and other blurbs. If 
you're like me, you would rather miss a second of the show than to have 
a second of Morris the cat in the middle of Casablanca. This choice 
often presents itself in the case of those stations which insist on 
merging the film right into the ID card with overlapping soundtrack and 
musical interlude. (The price you pay for cheap entertainment.) If all 
this seems confusing, believe me it's not. A little practice and you'll 
master it, and be much happier with the quality of the tapes you make. 

Here are a few more listings of syndicated shows in specified areas. 
Thanks to those who sent me the info, but this sort of thing as well as 
the listing of wants, etc. will have to be in the 'form of paid ads from 
here on out: 



Hun tsvin.e, Alabama : Lost, in Space, Add; 
Dead or Alive, Perry Mason, Space 1999 
Dallas-Fort Worth : Heckle and Jeckle, Mighty Mouse, Swiss Family Robin- 
son, Lost in Space, Bronco, Laramie, Cheyenne, Wyatt Earp,(gee, you'd 
think this station was in Texas) Lone Hanger, Room 222, I Love Lucy, 
Star Trek, Alfred Hitchcock, Get Smart, Mod Squad, Fugitive, Ironside. 
Chicago (update): Lost in Space, Rivals of Sherlock Holmes, Land of the 
i\ iparral, Maverick, Ironside, Voyage to the Bottom of the 

Sea, Cisco Kid, I Spy, Superman, Get Smart, Spiderman , Marvel Superheroes, 
Munsters, My Favorite Martian, Burns and Allen, Honeymooners , Best of 
Groucho, Night Gallery, FBI, Mod Squad, Secret Agent, Lone Ranger. 

ITEM: Doug Orlowski , way up in Thunder Bay, Ontario has sent me a 

number of nice things from up his way. He does not presently have 
a VTR but is very interested in participating in the goings on. 
He tells me that for $2.50 you can get plans for your own projection TV 
set from Technologic, (for more on 

projection TV see the December issue of Radio-Electronics ■ I will have 
an excerpt from that write up next issue) . Doug has also sent me a 
very nice trade magazine from Canada entitled MARQUEE . It's bi-monthly, 
about 50 pages and has color pics illustrating reviews of current films. 
Don't know if you can subscribe, but the address is: 

' 5 a wealth of info 



on Video generally [even can tell you where to get parts for the now 
defunct "Cartivision") . Why not write to him at: 135 Blanchard Street, 
Thunder Bay (p) , Ontario, Canada P7A 7J6 . 



MORE free PLUGS , etc . (These are the good ole days folks] : 

Larry Charet, 1219A Devon Ave., Chicago, 111. 60660 says to mention that he 
has episodes of Secret Agent and I Spy to trade for Man from U.N.C.L.E., 

Susan Horn, 121 Randy Road, Crowley, Texas 76036 may very well be the per- 
" : all the cowboy shows and others mentioned on 
on in Dallas-Fort Worth. In fact, she even has 



the first of the year he will be interested in taping such things as 
others for older programs like : Groucho, Benney , Burns and Allen, and even 
the cable from St. Louis, E.B., maybe we can do something for each other. 
Robert J. Korenchan, 6625 Briargate Drive, Downers Grove, 111. 60515 has 

The Bandwagon, Jolson Sings Again and Seven Brides for Seven Brothers. He 
has quite a few for trade, including: Pal Joey (with commercials! , Singing 
in the Rain, Room Service, Arsenic and Old Lace, Come Blow Your Horn, Mr. 
Roberts, Von Ryan's Express and a concert with Mel Torme S Woody Herman. 

ITEM: 1 read that Ivy Films , supposedly "the largest super 8mm film and 

video cassette collection in the world" has its entire library of 
3,000 titles available (or soon will be) for non-theatrical rental, offices 
are at 165 West 46th Street, New York, N.Y. 10036. Planned releases said 
to include: High Noon, Adventures of Captain Marvel, Betty Boop cartoons. 



1ING IN FORMAT I ON 



i has been squeezed out this 
time. What you see at the left will tell 
you how much time has elapsed for every 
50 numbers on the Betamax (Model-7200) 
with a K-60 cassette. Hope to have the 
complete (every 10 seconds] list for 
both the Betamax and the U-Matic typed 
up for next time. Incidentally, the info 
at left is (c) 1976 by Miracle Productions. 
All rights are reserved. Don't mess with 

ITEM: Looking for good discount prices on 

TV and Stereo stuff. I have been 
very happy with Stereo Discounters, 7 A 
3' :5 ° Aylesbury Road, Timonium, Md- 21093. 

Sample prices on the new Sony Trinitron 
™ i0 ° Plus models: KV-1204 12" ... S325.50 

'J 1 ** KV-2101 21" ... S525.O0 

HIM (886 - run-out) Hrite f ° r thelr free Ily<!r - "° nthl y specials 



Q. and ft. : We had several responses to Question #4 from last issue 

re: the shelf life of our video tapes. Kenneth, Marc and Joe 
... I thank you ... and to you Marc a gold star for being 
the only one to know what the extra space on the Betamax keyboard is for. 
Question #3: (from Marc's letter) the blank spot on the 7200 is for an extra 
'audio dubbing" button that would've allowed us to record over existing audio on any 
■re-recorded tape; this feature was included on machines made in Japan, but left out Ova 
wre. That same deck also has^an^au* i 1 iary Input, Vw; I've ^™>ked Inside ^my machine's 

lave gone. There's even an outline of the switch and related parts that go along with 

Question #4: The consensus is that video tape with a polyester base will 
last for 100 years, or even several times that long, if properly cared 
for. This means keeping them in a cool, relatively dry place, and out 
of strong magnetic fields (not on top of the TV or a stereo speaker! . 
Dust or dirt in the cassette is a no-no. Hundreds of plays could "wear 
out" the tape, Also they should not be dropped. 
MOW I ... for the tough ones: 

Question #5. Without particular regard to expense, is it possible for 
an individual to build a ground receiving station capable of di 
picking up the signal from the Home Box Office satelitte? 

lir in Europe, Japan and elsewhere 
Ln the United States? 
Question #7: Is there any way to tape "blank space" over a tape that 
has already been used? 

ITEM: A footnote to the Sony Betamax v. Sanyo V-Cord II battle ... it 

seems there is a chink in the Sanyo armor after all. Marc Wielage 
tells me that the V-Cord II is not a true cassette system, but rather 
it pulls the tape out of the cartridge and winds it inside the machine. 
This means that the cartridge can be ejected only after having been 
completely rewound. If true ... boo! 

KOW1 Marc also tells me that Sony has confirmed that the number of 

Betamax units sold in the United States has now passed 25,000. Gee, 
that would mean that we are reaching 1/2 % of them. 

ITEM: Jim Gibbon tells rae that the 5"xB", 192 page, book Buyer ' s Guide 
Re ports - Winte r 1976 has info on projection TV, video recorders, 
swstand, or it's SI. 75, published by 
ir Ave., Milwaukee, Wisconsin 53211 



ADVERTISEMENT: (we're rolling new folks) — Those of you who have an 

interest in XXX fare, TV outtakes and a possible line of 
accessories for both Betamax and U-Matic may want to send 52.00 to 
Newburg Enterprises, and 
trust them to send you a list o.. tapes available in both formats. 



Have just been told by Mr. Al Goldberger of Tape City in New York that 
they will probably have less expensive Betamax tape by SCOTCH in February. 




Ads, Back Issues , and like that $55 

issue the plans for the future of 
.ng that I can make up my mind in the me: 
the story: 

SUBSCRIPTIONS : Issues #4 and 5 will come to any new subcriber who thinks 
that they a~- ■- 

BACK ISSUES: An incredihly few are now available. I will send you #2 or 
#3 for $2.00 a piece. If you want #1 it is only SI. 00, but 
only an incurable completist would want it. It has nothing 
of current interest, and is only four pages (two sheets). 

ADVERTISEMENTS : The same uncomplicated scheme as announced last issue: 
Camera Ready Copy Only : 

A full page (8' x 10") for 55.00 A half page (8" x 5") for 53.00 

A quarter page (8" x 2 1/2") for 52.00 
These will appear same size as submitted. For best results type it up 
on regular paper, just like the page you a 
to send me 125 copies of your ad, I'll inc 

Mini-Ads : Pour lines for 51.00. I'll type them for you, but I must 

impose a maximum of 12 lines on these. Judge by the lines o: 
this page how many words there are to a line. 
NO ads for copyrighted material for sale will be accepted. Trades O.K. 



CIRCULATION : TVN #3 went out to about 110-115 ! 

and the next will be no less. These are hard core fanatics, 

ads and contributions for TVN #5 is January 10 ********** 



HEY LOOK! If you have "Vertigo" [the film, not the condition), or the 

concluding 2 hour episode of The Captain and'the Kings, please 
write to John R. McCarville ,M . 

ie sure would like to see 'em. 



Ray D. Glasser, Cleveland, Ohio 44122 wrote 

to me too late to get included a couple of pages back, but he i3 interested 
in Star Trek, sci-fi and horror movies and would be willing to work out 
trades that would involve dubbing copies between the two Betamax units 
that he has access to. He also has limited access to Home Box Office. 



WANTS: No room for many things I had hoped to include this issue (even my 

own want list didn't make itl . However, there are a couple of us 
looking for the Mary Tyler Moore episode in which the young dress designer 
designs a rather unusual dress for Mary. Also her special from last year .. 
Incredible Dream. If you have these please try to help us out. 



Coming up NEXT ISSUE : A report on projection type TV ... an index 1 
A. Amos and Andy TV series . . . and more of this ( 

generally. MfijJpecial thanks to Marc, Joe and Bob S. for encouragement. 



